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Inspiration: Curiosity:
Ignite your creativity. Embrace the unknown.




Leading
Tech Hub

S| FA| 3|
= 7H2] A 2|

. ST oy O
.l/.... - il u._—é— .

; ‘r_

DREAME




IFA Innovation

Platform

10
OH

=
1ol
RO



The Momentum 2025
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South Korea Tech and
Durables

Local contact: Donghyun Hwang
(donghyun.hwang@nielseniq.com)
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The future Is now.
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